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executive statement

Dear Tourism Partners,

2013 was a breakout year for Visit Burbank. It marks the turning

point when the Town Behind the Tinsel stepped into the limelight
and drew national attention to Burbank as a leisure and business
travel destination.

Built on the promise of delivering a true behind-the-scenes movie
experience, the campaign invited tourists to explore Burbank’s
celebrity filled TV tapings, studio tours, shopping districts and

star-studded hotels. As the town where Hollywood rolls up its

sleeves and gets down to the serious business of entertainment,
it was natural to spotlight Burbank’s leading role in the
production of the biggest film and television hits of all time. Photo by David Sprague

The tourism response was immediate and enthusiastic. Since the formation of Visit Burbank
in 2011, occupancy rates have climbed from 73.7% to 77.3% in 2013 — an almost five point
increase. Over the same period, average daily rates jumped 8% to $123.37. And total room
revenue leapt a whopping 15%. All good numbers demonstrating the rise of Burbank as

a visitor destination, delivering bottom-Lline results that benefit the community with
increased sales, jobs and civic pride.

All of this is the result of a carefully laid out communications strategy that hit
the travel market in 2013, including the:

¢ Creation of a first-ever tourism website for the city
¢ Launch of a national ad campaign reaching 26 million people
¢ Production of a visitor’s guide that is currently available throughout California

¢ Formation of partnerships with Travelzoo and others to boost hotel overnight stays
Details of these programs are elaborated on the following pages.

With such great momentum behind us, the plan is to consolidate strengths and broaden
our reach in 2014. Strategies include boosting internet presence on travel sites, reaching
out to key international markets such as China, and expanding awareness to include
inflight and airport advertising.

On behalf of the Board, | thank everyone who helped Visit Burbank reap such incredible
results in 2013, and look forward with pleasure to working with you in the coming year.

Sincerely,

Tofn Whelan
Chair

Burbank Hospitality Association

quick facts

Burbank Room Sales
Have Doubled in Ten Years
$60m v ;
$55m //

$50m v —
$45m

$40m /
$35m
$30m‘/
$25m

2002 2004 2006 2008 2010 2012
Source: Dean Runyan Associates (2002-2012]

California's Top Five
Foreign Visitor Markets:
Mexico .....7,000,000

Canada ..... 1,540,000
China........ 717,000
UK bt 675,000

Japan ....... 590,000

Source: California Travel and Tourism Commission
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The Burbank Hospitality
Association (BHA) is a nonprofit
assessment district whose
primary mission is to stimulate
economic development through
tourism. Ratified by a 91.4%
vote in October 2011, the BHA
completed the second year

of a five-year term in 2013.

Funded by a 1% assessment
on room nights at Burbank
hotels with 25 or more rooms,
the budget is projected at
$520,000 annually over

five years.

Operating as Visit Burbank,
the goal is to boost hotel
occupancy while positioning
Burbank as a national tourism
destination.

.1.

Domestic Visitor
Expenditures
In California
Rose An Estimated 4.9%
In 2013.

Source: Visit California
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© Los Angeles Marriott Burbank Hotel
@ Holiday Inn Burbank Media Center

€ Courtyard by Marriott Los Angeles
Burbank/Airport

O Hotel Amarano Burbank

© Residence Inn by Marriott
O Ramada Inn Burbank Airport
@) Coast Anabelle Hotel

0 Safari Inn

© Extended Stay America
Burbank Airport

- @ Best Western Plus
LLRH“““? Media Center Inn & Suites

@ Quality Inn Burbank
@ Burbank Inn & Suites
® Travelodge Burbank
Q@ Portofino Inn Burbank
O Tangerine Hotel

e
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generating buzz in 2013
w
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e Foldout city guide featuring local points of interest,
hotels and attractions

e Distributed at more than 1,000 tourism destinations,
three California Welcome Centers and nine airports

e More than 13,050 handed out per month in off-season,
and 26,100 at peak periods

¢ Available at major conventions and meetings
such as the CTN eXpo attracting 6,000 attendees

¢ Annual readership exceeds 200,000 visitors

i e
Discover action ax'\d sty
in every direction:
S -| ouUs STUDIOS.
+ 5 WORLD FAM
OVER 160 RESTAURANTS.
400+ UNIQUE SHOPS.

worneAR

Concierge Map

¢ Convenient tear-off map highlighting
major attractions and amenities

¢ Designed to be written on and used
for self-guided walking and / or driving tours

The Visit Burbank campaign launched in Spring 2013, and simultaneously
hit web, print and social media in a coordinated strategy. f » @

Q‘ EVENTS PLAN YOURTRIP PLANAMEETING @ © @

the town behind the tinsel ’S“"h for...

WHAT TO DO
P

WHERE TO STAY TRIP IDEAS BOOK YOUR TRIP

Burbank

RONINEANDAGH@N
Chigelein o siyle, e chzclk out TV agndl iovie pizeic

o BOOK YOUR TRIP
visitburbank.com Tourism gateway site with “Book Your Trip”  »» Downtown Burbank
function powered by JackRabbit, the preferred hotel reservation system. 4y Warner Bros.

. - . Studio VIP T
Resulted in nearly 2,500 lodging referrals in seven months. S Visit Burbank
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Visitor Destination Guide

VEIZOO
TRA El oo The Deal Experts. Over 26 Million Subscribers Worldwide. ’

RAVEIZO

Burbank was highlighted as

“Featured Destination” in the
U.S. Top 20 Travelzoo newsletter

running in July and August reaching

10+ million subscribers
Total clicks to Visit Burbank website:

3,475

Destination page views:

42,751

Resulted in

333 additional passengers booked

via Burbank Bob Hope Airport

and 124 room nights at Burbank hotels

Media coverage included ABC News
and The Travel Guy with Bill Burke

Get Mobile | My Account | About Us v |

‘ Destination « n

Home | Travel Deals | Entertainment Deals | Local Deals | Super Search | About Travelzoo

Featured Destinations: Burbank, California

GATEWAY TO L.A.

Score Deals in Burbank.

STUDIO TOURS

Go behind the scenes.

Love it? Share it! X [l 2

Where Movies are Made

Called "one of Southern California's

| most appealing urban centers" by

AREA ATTRACTIONS
Explore other top draws.

Sunset Magazine, Burbank is an ideal
springboard to Tinseltown's top
attractions. Hollywood and L.A.'s
beaches, for instance, are within a

#% 20-minute drive. Burbank hotels offer

SHOPPING

Browse boutiques & more.

NIGHTLIFE

See comedy & concerts.

their steepest discounts on
weekends, making it an especially
attractive time to plan a visit.




print campaign launch s ——

Quiet on the set

Spend your vacation on location with movie and TV action.

Its Prime time!

Tr endy t;
astes, chic .
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tyle dining
Hollywood action really comes to life in the town behind the tinsel —
Burbank! It’s just 15 minutes from LA, but worlds apart from that unpredictable

setting.
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In Burbank, go behind-the-scenes and right “on set” of major movie productions
and top-rated TV shows with the Warner Bros. Studios Tour. Stay at hotels
renowned for luxury, or legendary for their film history. And fly in direct like the
stars to the ultra-convenient Burbank Bob Hope Airport. The action all starts

at VisitBurbank.com.

i Y taste g
and live| N round ey,
Magnol'y bars in the hip Dow, ' comer amigiy 5 ex
eI Park Angl checy, NtOWN Burbany, Expl Pansive stretcf, of t;

115 3 VisitBurbani; oyt 11315 oy ppoc e 1 SEendary o, e
~com, al sp

strict. The flavor

restaurant.
wer . : S
Places n the e Di ots in

£
~Aalifarnia

I FIND YOURSELF HERE

A -

M BOARD
,\NGELES-COCONVEN“ON
Lo TOURISHM &

GELS
L5 AN
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Publication Circulation
Automobile Club of Southern California

- Westways / Via 19.6 million
- Highroads 3.9 million
Sunset Magazine

- Coastal Escapes Planner 665,000

- Discover the West 1.25 million
- SoCal Insider 315,000
Los Angeles Tourism & Convention Board

L] o
Rolling... and action! s
Check-in to style, then check out TV and movie magic f,fr;‘:g::;us;opp;ng T P alongsige the stars In Burbank . t .

- ouTy R o, - Los Angeles Visitor Guid 225,000
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Discover boutique luxury at secret hotel hideaways of the stars. Stay in hip
places that regularly appear in TV and films. Or get down to business at
convention hotels neighboring Burbank Bob Hope Airport. The style all starts
at VisitBurbank.com.

UNIQUE Ny

A

MOVIE STUDIOS & TOURS | LIVE TV SHOWS | HOTELS & DINING

<,
UNIQUE ENTERTAINMENT DISTRICTS | ARTS & ACTIVITIES | BURBANK AIRPORT B ur] an e
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2013 strategic event partnerships

Creative Talent Network Animation eXpo

The 5th Annual eXpo boosted hotel occupancy W ony

at Burbank hotels while solidifying the city's

reputation as Animation Capital of the World.

More than
1 '1 00 The eXpo attracted
i d-breaking
room ni htS a recor |
were bookegd at 6|000 animators
Burbank hotels from around the world and
400 exhibitors
on view

Burbank was

proclaimed

So many students and faculty "Animation Capital
from San Jose State attended that of the World"

the Animation/Media department on opening night

was forced to close!! at the Burbank
Airport Marriott Hotel
and Convention Center

CTN Animation
block at the
Downtown Burbank
ARTS Festival
attracted thousands
of fans to meet
and greet with
top animators
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1,430 270 11 million

room nights booked local jobs people reached via
at Burbank hotels created media coverage

A return engagement of the 2011 blockbuster, Cavalia's Odysseo once again
dazzled the critics in 2013. Drawing audiences of nearly 100,000 during
a 47-performance run, Odysseo was extended twice in order to meet ticket demand.

Photo c:edit."

2,300 runners more than $60'000 raised

Held on Thanksgiving Day, the early morning run on a double-loop course through Downtown
Burbank supported a great cause, the Burbank YMCA's membership assistance program.

Business and leisure visitation to California

will outpace that for the U.S. through 2016

Source: Visit California




three record-breaking years

Burbank Occupancy

Burbank Average Daily Rate Burbank Total Room Revenue

80% $125

$80m

$75m

$120

75%
$115

$110

70%
2011 2012 2013

BURBANK

Ranks in

theTOP 10 of
L.A. County

VISITOR
DESTINATIONS

as measured by TOT receipts

Source: Dean Runyan Associates
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$70m

$65m

$60m
2011 2012 2013 2011 2012 2013

Source : Smith Travel Research, Inc.

Burbank Leads
L.A. County

Occupancy Rates
in 2013

Source : Smith Travel Research, Inc.

tourism is on the rise

Region Experiences

- Third Consecutive Record Year

40 | —
30 | —

20|

10 (—

2011 2012 2013 2020
40.4 million 41.4 million 42.2 million 50 million

Source: Los Angeles Tourism & Convention Board

In 2013
Domestic overnight visitation achieved its highest
historical level at 22.3 million

Source: Los Angeles Tourism & Convention Board

business
travel 23%

e International visitation set a record
with 6.2 million visitors in 2013,
a 2.6% percent increase over 2012

e Chinais now L.A.'s No. 1 overseas market

Source: Los Angeles Tourism & Convention Board

leisure
travel 77%

Source: Los Angeles Tourism & Convention Board
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future focus

Initiate marketing campaign
on an international scale

e Qutreach to the all-important Chinese market
via the Los Angeles Tourism & Convention Board's
first official China Travel Guide

D D e Increase visibility in in-flight magazines:
e B oo BRI R WT1TED ! Southwest Airlines Spirit and US Airways Magazine

BiaAEREZH, AEFSERETTEREHIRT.

WEREA NS, U (Burbank) HEREEMHR. FEH
g;i‘%ﬁ}ﬁ%ﬁﬁﬁ%l%—?ﬁﬁﬁﬁﬁ‘mﬁﬁ. BB 15 KM
SEROERE, LEEETIY. BR. AESERHOLEE—BR

( 5 O 0
FEFFEIGEA D tt I n S C I l
ZERR B > A IR R AR B B SRR 5 H AR AN ‘a ‘ ' a

g B IR, SR AMEM R BB A S S EEE TR

. B4RIEEE VisitBurbank.com T
o Generate newsy content for
P — the Town Behind the Tinsel
iitire b K ) .
0 6o Burbank e Grow Facebook, Twitter, Pinterest

and social media platforms

e Integrate social media and website
to maximize sales

@7@ Boosting Visibility
Utilize travel sites and events to drive room sales

. e Partner with #1 travel site TripAdvisor
advisor- Develop tourist targeted signature event

Attending Conventions

Represent the Visit Burbank brand at travel shows

Travel Exchange - Los Angeles, February 16-20, 2014

Go West Summit - Seattle, February 24-27, 2014

U.S. Travel Association’s International Pow Wow - Chicago, April 5-9, 2014
California Travel Summit - Los Angeles, June 23-25, 2014

Looking Ahead for California
e Total visits to increase 2.6% < Travel expenditures to increase 5.9%
e International to grow by 5% e Leisure up by 4.9%  source: Visit California
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on the horizon

Two Properties will Increase TOT
by an Estimated 20% ..o

Hilton Garden Inn Hotel

* 210 rooms including 10 suites
e Six stories with subterranean
parking

e Located at Verdugo Avenue and
South San Fernando Boulevard

BREAKING GROUND 2014

® 170 rooms

¢ Five stories with subterranean
parking

¢ | ocated at South San Fernando

Boulevard between Santa Anita
and Providencia Avenues

BREAKING GROUND 2014

TR ™

IL-I
B
b

aerotropolis :
The Airport District is poised to takeoff O p p 0] rt uni ty:
as a premiere Southern California Demand for hotel room and meeting space

transportation and hi-tech hub
delivering countless opportunities
for the visitor market.

will outgrow current supply.

[15



total budgeted income:$520,000
total actual income:  $690,000

2013 Annual Operating and Marketing Expenses

Administrative and Operations
| 15%

Contingency / Renewal
| 5%

Marketing and Brand Identity
| 80%

2013 Allocations

Marketing and Brand Identity | 80%

» Execution of media campaign

e Development of website and collateral materials
» Launch of social media campaign

» Targeted special event support

Administrative and Operations | 15%
« Staffing

» Insurance

e Other administration expenses

Contingency / Renewal | 5%

16 | Burbank Hospitality Association Annual Report 2013




balance sheet ending 9/30/2013 Income statement 10/2012-9/2013

- INCOME/EXPENSE
- J Income 4
001 - Assessments-City Treasurer 684,826.94
h-"‘”;..- 002 - Interest 5,543.68
statement of cash flows ra——— Total Income 690,370.62
_ r 1 ¢ Expense
10/2012 9/2013 _ 60900 - Business Expenses 7,435.00
60940 - Trademarking 6,600.00
. Total 60900 - Business Expenses 14,035.00
OPERATING ACTIVITIES .
62100 - Contract Services
Net Income 428,959.27 62110 - Accounting Fees 1,350.00
Total 62100 - Contract Services 1,350.00
62500 - Consultants 88,242.00
RERs Slncieace for period 428,959.27 Total 62500 - Consultants 88,242.00
Cash at beginning of period 457,999.43 64000 - Marketing
= WL TR 64020 - Advertising 5,670.00
e eriod Bo 3 64040 - Website Development £40,000.00
64060 - Social Media 6,970.00
64000 - Marketing - Other 2,282.32
Total 64000 - Marketing 54,922.32
65000 - Operations
65020 - Postage, Mailing Service 191.99
65030 - Printing and Copying 954.84
Total 65000 - Operations 1,146.83
65060 - Salary Expenses 66,999.96
65100 - Other Types of Expenses
65120 - Insurance - Liability, Dand O 5,752.00
65130 - Sponsorships 15,000.00
65140 - Membership Dues 500.00
65150 - Website Maintenance 11,700.00
Total 65100 - Other Types of Expenses 32,952.00
68300 - Travel and Meetings
68310 - Conference, Convention, Meeting 715.00
68320 - Travel 1,048.24
Total 68300 - Travel and Meetings 1,763.24
Total Expense 261,411.35

Net Income 428,959.27




2013 BURBANK HOSPITALITY ASSOCIATION

Board of Directors and Staff
Executive Committee

NNETH RD.

N
)
Tom Whelan  Chair 4’1’%@
General Manager, Hotel Amarano Burbank %,1,00 TULARE AVE.
Tony Garibian  Vice-Chair &
General Manager, Coast Anabelle Hotel and Safari Inn @ @Q
) WINONA AVE. 'q/,p VERDUGO
Michael Swaney Treasurer % MOUNTAINS
General Manager, Residence Inn by Marriott ’?/\g«
Rosa Gutierrez ~ Secretary §
General Manager, Courtyard by Marriott & QQS)' %,
Los Angeles Burbank/Airport N O3
S o
R Y ‘74/
L
Board s %
QY 0,
S (43

Lucy Burghdorf, Manager, Public Relations & Government Affairs, Burbank Bob Hope Airport

Amitesh Damudar, General Manager, Tangerine Hotel

Joy Forbes, Community Development Director, City of Burbank VICTORY BLYD.
Danny Kahn, Executive Director, Studio Tour Department, Warner Bros. Studio VIP Tour
Richard Sandoval, General Manager, Los Angeles Marriott Burbank Hotel
City of Burbank Staff sl
v

Mary Hamzoian Economic Development Manager i H"
Susie Avetisyan  Economic Development Analyst
Marissa Minor  Economic Development Analyst

Ruth Davidson-Guerra Assistant Community Development Director

Proud Partners
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l FIND YOURSELF HERE TOURISM & CONVENTION (] BOARD

the town behind the tinsel



SPEND
g EURSTHGW/FLAVOR
Pl ErdiRy YW
Bl i MG NS AROAT AFTER:
i ING THIG STUTRE e S
. ke - LT [T

h '_;'T!:N_L:‘::;' "af:';.' et LR A . W Y 1 Wl -
e twes | WIH Yeu TARTETT

Ty FRORATHE LAME ogTS

the town behind the tinsel

Burbank Hospitality Association
150 North Third Street
Burbank, CA 91502 |

818.238.5180 s @] ]in
visitburbank.com




